
 

 

 

 

 

      https://aua.ac.uk/events/building-your-professional-identity-brand-and-reputation/  

 

11:10  Delegates Registration 
 
11:40  Welcome and Introduction 
 
11:45              Mona Vadher - Head of Employer Engagement, Careers Service (City, University of  

London) 
       
  How to Enhance your Professional Brand 
 

• Recognise the power of the network and learn how to improve your Professional 
Brand, through building up your profile, your connections and how to network in a 
more effective way. 

• Discuss to how to how to build your network and understand your personal brand 
• Learn about thought leadership and reputational management 
• Develop a networking strategy 

 
12:15              Dan de Sousa (College Education Manager) and Esther Bray (Projects Officer) –Brunel  

University London       
 
Shaping your Professional Identity in Higher Education 
 
‘Shaping your professional identity’ is aimed primarily at professional support staff of 
administrative grades to middle management, who deal with projects, working groups, 
problem solving and (Senate) regulations and who may be looking for ways to obtain buy-in 
from academics and senior managers for new ways of working. The session itself will 
include a mix of presentation and group discussion, as well as an element of self-reflection, 
as delegates are invited to consider and share ideas about their own ‘identity map’. There 
will be also be opportunities for networking and sharing best practice about how other 
universities operate in terms of governance structures and problem solving. 

12:45  Lunch and Networking 
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13:30  David Kernohan - Associate Editor (Wonkhe) 
 
  Building the Brand and Reputation of Wonkhe 
   

Starting from scratch in 2011, Wonkhe has fast become the premier platform for debate and 
discussion about higher education policy, politics and people. In this session David 
Kernohan reflects on what others can learn from the growth and development of a new voice 
in the sector, how all staff can gain from a proactive interface with new media like Wonkhe, 
and on his own trials and tribulations in adhering to social media policies. 

 
14:00  Charles Hardy – Higher Education Partner (LinkedIn) 
 

Developing and Optimising your Professional Identity 
   

LinkedIn is the world’s largest online professional network, with over 500 million members. 
 
This workshop will concentrate on 3 central themes to successful use of LinkedIn: 
 

• Your Profile – building an effective online professional profile that effectively 
showcases your skills, capabilities, experience and potential, and which also enables 
you to be found by the right people 

• Your Network – finding and developing professional connections, why this important, 
how to do it effectively, and how to enhance your brand through your engagement 

• Your Knowledge – exploring how to stay up to speed with your sector / specialist 
area, source and share intelligence to help you be successful 

 
14:30  Kerry Shepherd – Partner (Minerva, LLP) 
 
  Demystifying the mysterious world of Executive Search 
    

This session will unpack a typical recruitment process, focusing on what happens when and 
what you can expect as a potential candidate for a role. It will look at how to land the next 
role; what skills and experiences are sought in senior university administrators and therefore 
by panels, how you can demonstrate your ability to add value, and how you can best 
position yourself to move up the career ladder. We’ll also talk about how to perform well in a 
recruitment process; how to build and raise your own professional profile (including on social 
media), get on head-hunters’ and employers’ radars, write a strong CV and cover letter, and 
perform well at interview. 

 
15:00  Break with Refreshments 
 
15:15  Monica Mihai – Digital Marketing Manager (AUA) 
 
  8 tips on How to Build your Professional Brand 
 

How do you get employers to notice you? What can you do to attract more collaborators? 
What steps can you take to become a well-regarded thought leader in higher education?  
 
All these are valid questions in an increasingly competitive industry. This session will take a 
closer look at how we position ourselves in the workplace, why it is important to identify our 
strengths and weaknesses, highlight our successes and outline our unique selling 
proposition as professionals in an engaging and proactive manner. 

 
15:45       Plenary Q & A - Panel 
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